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Ahmed bin Saeed opens Arabian Travel Market 2025
The 32nd edition of the event at the Dubai World Trade Centre features a record

2,800 exhibitors from 166 countriesfrom 166 Countries

AT LT ol k]

Dubai - UAE

His Highness
Sheikh Ahmed bin
Saeed Al Maktoum,
President of Dubai
Civil Aviation Au-
thority, Chairman
of Dubai Airports,
and Chairman and
Chief Executive of
Emirates Airline
and Group, today
opened the 32nd
edition of Arabi-
an Travel Market
(ATM), a leading
global event for the
travel and tourism
industry, being held

from 28 April to 1
May at the Dubai
World Trade Centre.

Bringing together pro-
fessionals and leaders
from across the global
travel sector, includ-
ing leisure, business
events (MICE), luxury,
and corporate travel,
this year’s event fea-
tures a record 2,800
exhibitors from 166
countries and is ex-
pected to welcome
55,000 attendees.
During the opening,
His Highness Sheikh
Ahmed bin Saeed said

that the strong turn-
out at this year’s Ara-
bian Travel Market re-
flects Dubai’s position
as a leading global hub
for tourism, travel and
hospitality, and under-
scores the emirate’s
growing role in shap-
ing the future of the
global tourism sector.

His Highness said:
“Guided by the vision
of our leadership, Du-
bai continues to con-
solidate its position as
a leading global desti-
nation for tourism and
a key meeting point

for industry stake-
holders, bringing to-
gether investors, deci-
sion-makers, experts
and leading travel
agencies from around
the world. The long-
standing success of
Arabian Travel Market
highlights Dubai’s piv-
otal role in fostering
strategic partnerships
that drive the growth
and advancement of
the global tourism in-
dustry.”

His Highness added:
"The events and ex-
hibitions sector re-

main a vital driver
of Dubai's economic
growth. The success
of Arabian Travel Mar-
ket, along with other
major events hosted
by the city through-
out the year, reflects
our steady progress
towards achieving a
key objective of the
Dubai Economic Agen-
da D33, which is to
position Dubai among
the world’s top three
cities for business and
specialised tourism by
2033."

Following the offi-

arabian

travel market®

cial inauguration, His
Highness toured the
exhibition halls, ac-
companied by His Ex-
cellency Helal Saeed
Almarri, Director Gen-
eral of the Dubai De-
partment of Economy
and Tourism; Her Ex-
cellency Hessa bint
Essa Buhumaid, Di-
rector General of the
Community Develop-
ment Authority; and
His Excellency Lieu-
tenant General Mo-
hammed Ahmed Al
Marri, Director Gener-
al of the General Di-
rectorate for Identity
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‘ ‘ The strong turnout at this

vear’'s Arabian Travel Marketreflects
Dubai’s position as a leading global
hub for tourism, travel and hospital-
ity, and underscores the emirate’s
growing role in shaping the future

of the global tourism sector ) )

Sheikh Ahmed bin Saeed Al Maktoum

President of Dubai Civil Aviation Au-
thority, Chairman of Dubai Airports,
and Chairman and Chief Executive of
Emirates Airline and Group

and Foreigners Affairs
in Dubai.

Key Highlights
His Highness was
briefed on key high-
lights of the 32nd edi-
tion of Arabian Travel
Market, which has re-
corded a significant
increase in interna-
tional exhibitor par-
ticipation, with a 20%
rise from Asia, a 15%
increase from the Mid-
dle East, more than
12% growth from Eu-
rope, and continued
growth from Africa
and the Americas.

ATM 2025 is being
held under the theme
‘Global Travel: De-
veloping Tomorrow'’s
Tourism Through En-
hanced Connectivity’,
underlining the vital
role of cross-border

collaboration, indus-
try partnerships, and
community engage-
ment in reshaping
the future of tourism
and advancing sus-
tainable practices.
Several new features
are debuting at ATM
2025. Responding to
growing demand for
a dedicated platform
for business events,
IBTM@ATM has been
launched this year.

The new sector pro-
vides a specialist
zone for Dbusiness
events suppliers to
connect with buyers
through  pre-sched-
uled appointments
and business ex-
changes. IBTM@ATM
will also host a dedi-
cated conference ex-
ploring key industry

trends, staged on the
new Business Events
Stage.

ATM Travel Tech has
expanded by more
than 26% this year,
reflecting the sector’s
increasing integra-
tion with technology
and innovation. A new
Start-Up and Innova-
tion Zone has been in-
troduced, showcasing
21 pioneering com-
panies reshaping the
future of travel. The
zone also offers an
immersive VR experi-
ence, allowing visitors
to explore new possi-
bilities and transform-
ative solutions within
the travel ecosystem.

Commenting on the
opening of ATM 2025,
Danielle Curtis, Ex-

hibition Director ME,
Arabian Travel Market,
said: "From next-gen-
eration technologies
and the rise of travel
start-ups to the intro-
duction of IBTM@ATM,
this year's edition of
ATM highlights an in-
dustry that is more
connected, innovative
and resilient than ever
before. We are proud
to offer a platform
that fosters global col-
laboration, drives im-
pactful business op-
portunities, and helps
shape the future of
travel.”

ATM Conference
His Highness Sheikh
Ahmed bin Saeed Al
Maktoum was also
briefed on the re-
nowned ATM Confer-
ence, which returns

this vyear with more
than 200 speak-
ers leading over 70
sessions across the
Global Stage, Future
Stage, and the new-
ly launched Business
Events Stage.

The conference pro-
gramme will explore
emerging trends,
share global best
practices, and discuss
strategies to unlock
new opportunities
while addressing key
industry challenges.

This year’s programme
covers a diverse range
of topics, including
the future of avia-
tion, emerging trends
in hospitality, climate
action initiatives, and
the adoption of Ar-
tificial Intelligence
(Al) across the sector.

On the first day, Cas-
sie Kozyrkov, CEO of
Kozyr, a leading in-
ternational expert in
Al and Google's first
Chief Decision Scien-
tist, hosted the open-
ing session on the Fu-
ture Stage on how the
travel industry can
lead in Al adoption.
The second day of the
ATM Conference will
feature the annual
Ministerial Session,
which will explore how
tourism growth can be
unlocked through en-
hanced connectivity.
The session will bring
together the Minis-
ters of Tourism from
Bahrain and Lebanon,
alongside the CEO of
Trip.com, to discuss
how infrastructure,
innovation and inclu-
sion can build robust
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‘ ‘ From next-generation tech-

tourism frameworks
that empower com-
munities and enhance
cross-border accessi-
bility.

On day three, Paul
Griffiths, CEO of Dubai
Airports, will address
the Global Stage to
examine the future
of aviation in an era
of transformation
and global disruption.
Meanwhile, key find-
ings from the IBTM
World Trends Report
will be shared on
the Business Events
Stage.

The final day will fea-
ture in-depth market
insight sessions on
Asia Pacific, as well as
a dedicated spotlight
on India’s burgeoning

tourism sector. A ma-
jor highlight on clos-
ing day will be the
ATM Start-Up Com-
petition, offering a
platform for emerging
entrepreneurs and in-
novators to pitch their
ideas and redefine the
future of travel.

ATM 2025 forms part
of Arabian Travel
Week, a ten-day festi-
val of travel and tour-
ism events held an-
nually in Dubai. Over
its three-decade his-
tory, ATM has played
a pivotal role in facil-
itating over USD2.5
billion in industry
deals and advanc-
ing the Middle East's
tourism landscape.
Organised in collab-
oration with Dubai

World Trade Centre,
ATM 2025's strategic
partners include the
Dubai Department of
Economy and Tourism
(DET) as Destination
Partner; Emirates as
Official Airline Part-
ner; IHG Hotels & Re-
sorts as Official Hotel
Partner; and Al Rais
Travel as Official DMC
Partner.

nologies and the rise of travel start-
ups to the introduction of IBTM@
ATM, this year’s edition of ATM high-
lights an industry that is more con-
nected, innovative and resilient than
ever before. We are proud to offer a
platform that fosters global collab-
oration, drives impactful business
opportunities, and helps shape the

future of travel ) )

Exhibition Director ME, Arabian
Travel Market

Danielle Curtis
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WHAT WE OFFER ?

HOLIDAY PACKAGES

Tailored experiences across Russiq,
Turkey, Thailand, Egypt & more

M

HOTELS & RESORTS

Real-time availability, contracted

YOUR BOOKING POWER 24/ 7 rates, and instant confirmation
® Instant Access to Hotel & Package Inventory —
® Multi-destination Booking | One Login o +a‘
@ Smart Filters | Real-time Availability
DAILY TOURS & TRANSFERS

® Built for Agencies — Built for You
Curated activities, city breaks, and
personalized ground services

Group Tours . Family Trips
FIT & Custom Travel
MICE Services
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On the Sidelines of Its Participation in Arabian Travel Market: Katara Hospitality Affirms to “Al-Rihla":
Our Presence at ATM is a Message of Commitment to Excellence and Inspiration

1l KATARA

HOSPITALITY

Sheikh Abdulrahman Al Thani: Shaping the Future of Hospi- | | |
tality... From Qatar to the World
Investing in Excellence: How Katara Hospitality Leads the

Luxury Revolution

row's Hospitality

a Contemporary Spirit

In a world
where change ac-
celerates at an un-
precedented pace,
Katara Hospitality
stands proudly as
a cornerstone of
the luxury hospi-
tality sector in the
Middle East and
beyond. Speaking
passionately about
the company’'s fu-
ture, Sheikh Abdul-
rahman Al Thani re-
vealed that Katara

is currently devel-
oping several pro-
jects both within
Qatar and interna-
tionally, with a fo-
cus on smart, stra-
tegic expansion.
“Today, we are en-
hancing our exist-
ing portfolio of 42
hotels and resorts
and looking forward
to adding more
properties over the
next five years as
we explore newly

n

opened markets,
Al Thani said, with a
smile reflecting his
confidence in the
company’'s vision.

At the heart of its
strategy, Katara un-
derstands that mod-
ern luxury goes far be-
yond marble and fine
fabrics; it becomes
an immersive experi-
ence telling the story
of each destination.
Katara’s hotels have

Digital Innovation and Sustainability... Two Pillars of Tomor-

Katara Hotels... Experiences that Narrate Eternal Stories with

become cultural plat-
forms, offering guests
moments of authentic
connection with lo-
cal heritage, whether
through culinary ex-
periences inspired by
regional kitchens or
cultural activities that
touch the soul.

Regarding Katara's
contribution to Qa-
tar's national tourism
strategy, Al Thani af-
firmed that the com-
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pany directly sup-
ports the country's
economic diversifica-
tion through contin-
uous investment in
resort development
and active participa-
tion in Qatar’s tourism
events, strengthen-
ing Doha's standing
as a global hospitality
capital. "Katara does
not merely build ho-
tels; we build bridg-
es between cultures,
enhancing mutual
understanding and
showcasing Qatari ex-
cellence,” he added.

Digital innovation re-
mains a key priority.
Al Thani highlighted
Katara’s strong invest-
ment in Al technol-
ogies to craft highly
personalized guest
experiences and to
implement smart
room services, making
each stay smoother
and more luxurious.

“We do not just offer
accommodation; we
create unforgettable
personal experienc-
es,” he said.

Alongside technolog-
ical advancements,
environmental  sus-
tainability holds a
central place in Kata-
ra's strategy. Al Thani
explained that each
property is treated as
a living part of its local
community, with ini-
tiatives carefully de-
signed to respect the
environmental and
cultural characteristics
of each destination.
Through clean ener-
gy use, eco-conscious
architectural designs,
and comprehensive
wellness  programs,
Katara places sustain-
ability at the heart of
every new project.

On Katara's participa-
tion in Arabian Travel
Market 2025, Al Thani

emphasized that their
presence goes far
beyond showcasing
a portfolio of hotels
and resorts. “It is a
clear message that
we are committed to
continuous innovation
and partnerships that
enhance the luxury
travel industry across
the region,” he stat-
ed, adding that the
platform provides a
valuable opportunity
to showcase Katara's
contributions to Qa-
tar's national strategy
and to explore future
investment opportu-
nities.

Regarding future
projects, Al Thani re-
vealed Katara's plans
to launch Ultra Luxury
hotels that go beyond
traditional luxury to
offer fully integrated
experiences touching
the senses and the
soul. "Our goal is not

merely to host guests,
but to enrich their
journeys with authen-
tic cultural and emo-
tional experiences,”
he explained, noting
that new hospitality
concepts will be un-
veiled soon as part of
projects that redefine
contemporary luxury.

Commenting on the
performance of Kat-
ara’s hotels over the
past vear, Al Thani
pointed out that occu-
pancy rates remained
high despite global
challenges, reflecting
the brand’s strength
and service quality.
"Our flexible strategy
and focus on providing
personalized guest
experiences were key
drivers of our suc-
cess,” he said.
Sheikh Abdulrahman
Al Thani concluded
with a message to in-
vestors:

“Investing in the hos-
pitality sector today
means investing in
building bridges be-
tween peoples and
cultures. At Katara
Hospitality, we be-
lieve the future of
tourism lies in au-

thentic connections—
digital, human, and
cultural. We invite all
those who share this
vision to join us on our
journey towards build-
ing a more distinctive
and inclusive world of
travel.”
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Siad Holdin

StayKSA ... An Ambitious Founda-
tion Shaping the Future of Hotel
Booking in Saudi Arabia

We warmly welcome all
potential partners to explore
StayKSA. Partnering with us
IS not merely an investment
in a booking platform; it is an
investment in the very future
of Saudi tourism

A

stay

At the vibrant
corridors of Arabian
Travel Market 2025,
Al Rehla newspa-
per had the oppor-
tunity to meet Eng.
Muhannad Khoja,
CEO of StayKSA and
Chairman of Siad
Holding. He spoke
in detail about the
inception of StayK-
SA and its journey
toward leadership
in the hotel booking
sector within Saudi
Arabia.

Khoja emphasized
that StayKSA was
founded on a clear
and ambitious vision
aimed at creating a
leading Saudi elec-
tronic platform that
simplifies the hotel

booking experience
for travelers through
intensive investment
in modern technolo-
gies.

“"Our primary goal
from the start was
to remove the com-
plex barriers travelers
face when booking
accommodations, of-
fering a wide range
of options tailored to
various needs,” Khoja
explained, noting that
success was achieved
through a combination
of focusing on quality,
diversity, and deliver-
ing a smooth and easy
user experience.

This pursuit of excel-
lence was not just a
slogan; StayKSA built

kra.com

a strong network of
local hotels offering
high-level hospitality
experiences, strength-
ening its position in
the Saudi market and
distinguishing it from
other platforms.

Strategic Contribution
to Saudi Vision 2030
During the interview,
Khoja shed light on
the pivotal role StayK-
SA plays in supporting
the goals of Saudi Vi-
sion 2030.

“We believe that tour-
ism is a vital sector
for achieving econom-
ic diversification, and
from this perspective,
StayKSA was designed
to enhance domestic
tourism and attract
international visitors,”
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Khoja stated confi-
dently.

By providing an ad-
vanced platform that
offers easy access to
a wide variety of ac-
commodation options,
StayKSA contributes
to stimulating internal
travel and encourag-
ing tourists to explore
the Kingdom's rich
natural and cultural
diversity.

Moreover, the com-
pany is committed
to raising hospitality
standards in line with
national targets, fur-
ther strengthening
Saudi Arabia’s posi-
tion as a premier glob-
al tourist destination.

Saudi Excellence Com-
peting with Global
Platforms

Despite the presence
of many internation-
al booking platforms,

StayKSA has success-
fully carved out a
distinctive niche by
deeply focusing on
delivering an authen-
tic Saudi experience.
“We are not just of-
fering a hotel booking
service; we are pro-
viding travelers with
a comprehensive ex-
perience that starts
from planning the trip
to the finest details of
their stay,” Khoja ex-
plained.

What differentiates
StayKSA is its pro-
found understanding
of the needs of both
Saudi and interna-
tional travelers visit-
ing the Kingdom. The
platform offers cus-
tomized deals and op-
tions combining stra-
tegic locations with
high-quality services.
When selecting its
hospitality partners,
StayKSA applies strict

standards to ensure
exceptional experi-
ences that meet and
exceed customer ex-
pectations.

Ambitious Expansion
Plans within and be-
yond the Kingdom
Regarding expan-
sion plans, Khoja re-
vealed that StayKSA
is not only focusing
on strengthening its
presence within Saudi
Arabia but also has re-
gional expansion am-
bitions.

“We are focused on
expanding our hotel
network across the
Kingdom to support
domestic tourism, but
we also plan to pene-
trate the Gulf and Mid-
dle Eastern markets,
capitalizing on the
growing demand for
Saudi destinations,”
he explained.

To achieve this expan-
sion, StayKSA is devel-
oping additional ser-
vices that go beyond
traditional hotel book-
ing, such as offering
integrated tourism ex-
periences that include
cultural and entertain-
ment activities, trans-
forming the platform
into a comprehensive
travel destination for
every traveler.

The company’s partici-
pation in Arabian Trav-
el Market 2025 marks
a new launch point
towards achieving
these goals, as StayK-
SA seeks to build new
strategic partnerships
and strengthen its in-
ternational presence.

Innovation in User Ex-
perience and Boosting
Tourism Investment

One of the core pil-
lars on which StayKSA
stands is continuous
innovation in user ex-

stay

TUNED

perience.

Khoja said, “We be-
lieve that the technol-
ogy of the future is
the key to a personal-
ized travel experience
for every individual,
and thus we invest
heavily in developing
smart tools that help
users organize their
trips with ease and
flexibility.”

By adopting artificial
intelligence and ana-
lyzing booking behav-
iors, StayKSA aims to
offer suggestions tai-
lored precisely to each
user's preferences.
The platform also pro-
vides round-the-clock
personalized techni-
cal support to ensure
the highest levels of
service.

Regarding the future,
Khoja unveiled plans
to launch new fea-
tures, including the

development of ad-
vanced applications,
expanding the hotel
base, and offering
unique tourism expe-
riences that highlight
the beauty and diver-
sity of Saudi Arabia.
“We aspire to become
the preferred part-
ner for every traveler
seeking to discover
Saudi Arabia,” he said
confidently.

In conclusion, Khoja
addressed investors
and visitors with a
clear message:

“We warmly welcome
all potential partners
to explore StayKSA.
Partnering with us is
not merely an invest-
ment in a booking
platform; it is an in-
vestment in the very
future of Saudi tour-
ism.”




\ gj_"i_l_o]l Al Rehla Special Supplement
+

arabian

travel market®

Arabian Travel 9

Market 2025 Dubail =t ,3¢

U .
Sponsore F & N
By SUN

b2b.funsuntravel.com

292025 Ja s

10

KATARA

HOSPITALITY

The FIrst And Largest Daily Tourism Newspaper In The Arab World

Business events and festivals set the stage for socio-economic growth,
according to experts at Arabian Travel Market

benefits. However,

Dubai, Emirates

tivals are driving velopment Authority; tably, he highlighted significantly to our

On the open-
ing day of Arabian
Travel Market (ATM)
today, tourism lead-
ers from the UAE
were joined by rep-
resentatives from
the International
Congress and Con-
vention  Associa-
tion (ICCA) and the
International As-
sociation of Pro-
fessional Congress
Organisers (IAPCO)
on the Business
Events Stage, to
examine how ma-
jor events and fes-

socio-economic
growth in the UAE.

Moderated by Senthil
Gopinath, CEO, ICCA,
the panel featured
Ahmed Al-Khaja, CEO,
Dubai Festivals and
Retail Establishment,
Dubai Economy and
Tourism; Mubarak Al
Shamsi, Director of
Abu Dhabi Conven-
tion and Exhibition
Bureau, Department
of Culture and Tour-
ism; lyad Rasbey, VP
- Destination Tourism
Development, Ras Al
Khaimah Tourism De-

and Martin Thomas
Boyle, CEO, Interna-
tional Association of
Professional Congress

Organisers  (IAPCO).
Together, they ex-
plored howevents

are fostering socio-
economic growth and
enhancing  destina-
tion appeal across the
Middle East region.

Opening the session,
Al-Khaja elaborated
on the pivotal role that
festivals in Dubai have
played in shaping the
city’s cultural and eco-
nomic landscape. No-

the Dubai Shopping
Festival, which was
launched in 1996, as
a particularly influ-
ential event that not
only attracts local res-
idents but also draws
tourists from around
the world each year.

Commenting on the
events strategy for
Abu Dhabi, Al Sham-
si said: “In recent
years, Abu Dhabi has
achieved remarkable
success in hosting ma-
jor exhibitions, confer-
ences, and events, de-
liveringcleareconomic

our strategy extends
beyond numbers and
is focused on creating
a long-lasting legacy
that aligns with Vision
2030, with a focus on
advancing key sectors
including healthcare,
innovation, sustain-
ability and energy.”

According to Rasbey,
events have been key
to Ras Al Khaimah's
rising prominence:
“Meetings, Incentives,
Conventions and Ex-
hibitions (MICE) is an
important segment
and has contributed

growth. Last year, Ras
Al Khaimah achieved
40% growth, with
MICE being the fourth
largest segment con-
tributing to this.

“It is vital for us to se-
cure events that con-
tribute to our growth
and development. Ex-
amples of past events
include the Global Cit-
izen Forum, which at-
tracted investors and
high-net-worth indi-
viduals to the Emirate.
In terms of tourism
growth, hosting the
Arab Aviation Summit
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Senthil Gopinath
CEO, ICCA

enabled us to connect
Ras Al Khaimah Inter-
national Airport with
11 cities globally.”

Elsewhere today,
Fouad Talat, Region-
al Manager, Booking.
com, John Bevan, CEO,
dnata Travel Group
and Amani O'Neill,
Senior Public Policy
Manager, Middle East,
Airbnb, discussed the
microtrends redefin-
ing travel. During the
engaging session,
the speakers covered
trends including sleep
tourism, dark tourism
and coffee tourism,
outlining how these
trends are impacting
global travel behav-
jours and shaping
the way destinations
evolve and adapt.

During the discus-
sion, the speakers
discussed how tour-
ism providers should
adjust their market-
ing strategies to align
with these trends and
provided practical ap-
plications for incorpo-
rating microtrendsinto
long-term planning.

Tomorrow at ATM,
the Business Events
Stage will host an ex-
clusive  networking
session where par-
ticipants will have
the opportunity to
engage with prom-
inent international
and regional associ-
ations to foster stra-
tegic  relationships,
unlock collaboration
opportunities and
exchange  high-val-
ue business leads.

.

Ahmed Al-Khaja
CEO, Dubai Festivals and
Retail Establishment, Dubai
Economy and Tourism

This week, ATM will
showcase 2,800
exhibitors and the
event is expected to
host 55,000 attend-
ees from around the
world. Attendees will
have the opportunity
to gain insights from
over 200 high-profile
speakers across more
than 70 conference
sessions on the Glob-
al Stage, Future Stage
and the new Business
Events Stage and con-
nect with industry
professionals from
over 161 countries.

The latest ATM news
stories are available
at  https://hub.wtm.
com/category/press/
atm-press-releases/.

Mubarak Al Shamsi
Director of Abu Dhabi Convention
and Exhibition Bureau, Depart-
ment of Culture and Tourism

iotm @ AT
Business Events Stage

n*AIm
ibtm @ AT

AT ibim @ ATM
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CEO.of AltHussam Tou
of Hajj, Umrah, and To
at Siyad Holding

Al-Hussam Tourism ...

A Legacy Shaping the Future of Religious
and Leisure Tourism in Saudi Arabia

e Over 65 Years Serving the Guests of the Holy
Mosques

e Advanced Strategies to Keep Pace with Expand-

ing Tourism

e Innovative Initiatives to Enrich Pilgrim Experi-
ences

e Active Support for Saudi Vision 2030

e Expansion Plans and Strategic Partnerships in
Global Markets

1

We seeks to create immersive

experiences that celebrate the es-

sence of Saudi hospitality, inviting

the world to discover the Kingdom'’s

warmth, rich culture, and stunning

natural beauty

During the
Arabian Travel Mar-
ket 2025 in Dubai,
Al-Rihla Newspa-
per met with Mr.
Abdulaziz Khogeer,
CEO of Al-Hussam
Tourism and Head
of Hajj, Umrah, and
Tourism Sector at
Sivad Holding. He
shared an in-depth
vision of his com-
pany’'s pioneering
role in the tourism
sector in Saudi Ara-
bia, along with its
ambitious plans to
enhance its servic-
es in line with the
significant transfor-
mations the King-
dom is currently
witnessing.

Since its founding
over sixty-five years
ago, Al-Hussam Tour-
ism has been a corner-

22

alhussam
tourism

stone of Siyad Hold-
ing Group. Today, it
proudly continues this
legacy. The company
initially focused on
serving the guests of
the Holy Mosques by
offering comprehen-
sive solutions to Hajj,
Umrah, and tourism
companies, later be-
coming a key player in
destination manage-
ment within the King-
dom. Today, Al-Hus-
sam has expanded to
cover religious and
domestic tourism, lev-
eraging its extensive
experience to offer
innovative  services
that meet the aspira-
tions of visitors and
pilgrims alike.

Advanced Strategies
to Keep Pace with Ex-
panding Tourism

Amid the tourism

A oluul) ol_wAall

boom Saudi Arabia is
experiencing, Al-Hus-
sam Tourism is setting
a bold strategy aimed
at strengthening its
leading position.

As Mr. Khogeer ex-
plained, the com-
pany builds on its
deep-rooted exper-
tise in managing Hajj
and Umrah services as
a foundation to broad-
en its tourism offer-
ings.

Currently, Al-Hussam
offers comprehensive
packages for individ-
uals and groups, cov-
ering diverse regions
across the Kingdom—
from Makkah and
Madinah to Taif and
AlUla—while providing
additional  services
that enrich the tourist
experience, such as
cultural tours and vis-
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its to historical sites.

The strategy also em-
phasizes enhancing
the customer expe-
rience through inno-
vative solutions that
ensure ease of book-
ing, high-quality ac-
commodations, and
seamless travel within
the Kingdom, working
closely with both local
and international part-
ners to elevate service
standards.

Innovative Initiatives
to Enrich Pilgrim Ex-
periences

Because excel-
lence lies in the de-
tails, Al-Hussam has
launched several in-
novative initiatives
aimed at transforming
the pilgrimage jour-
ney into a rich and di-
verse experience.

One of the standout
initiatives is the "“Pro-
phetic Biography Pro-
gram,” which takes

visitors on educa-
tional tours exploring
the life of Prophet
Muhammad (PBUH)
through organized vis-
its to historic Islamic
landmarks, deepening
their spiritual connec-
tion.

The company also
strives to enrich the
religious journey with
programs that include
museum visits, explo-
ration of Hira Cave,
Thawr Cave, Mount
Uhud, along with cul-
tural activities like ex-
periencing traditional
Saudi attire and tast-
ing authentic Saudi
cuisine within historic
Makkah homes.

To ensure the visitor's
experience begins
with a warm welcome,
Al-Hussam has intro-
duced a specialized
reception system that
greets pilgrims with
flowers and Zamzam
water upon arrival
and provides compre-

hensive  hospitality
services throughout
their stay in leading
hotels in Makkah and
Madinah.

Active Support for
Saudi Vision 2030
Al-Hussam  Tourism
recognizes the critical
national role it plays,
ensuring its activities
align with the goals
of Saudi Vision 2030,
particularly in enhanc-
ing religious tourism
and expanding the do-
mestic tourism sector.
As Mr. Khogeer point-
ed out, the company
directly contributes
to increasing visitor
numbers by develop-
ing its offerings and
diversifying its pack-
ages to meet the ex-
pectations of both
religious and leisure
tourists.

The company is also
committed to building
a sophisticated image
of the Kingdom by
delivering a holistic

experience that high-
lights Saudi Arabia’s
rich heritage and au-
thentic Arabian hospi-
tality, helping position
the Kingdom as one of
the world's premier
tourist destinations.

Expansion Plans and
Strategic Partnerships
in Global Markets

Al-Hussam'’s ambi-
tions extend beyond
the local market; the
company is confident-
lv moving toward re-
gional and interna-
tional expansion.

Mr. Khogeer empha-
sized that participat-
ing in Arabian Travel
Market 2025 serves
as a strategic platform
to forge new partner-
ships with global tour-
ism companies and
travel agents, aiming
to attract broader vis-
itor segments, espe-
cially from the Gulf,
Europe, and China.

The company designs

customized programs
tailored to the needs
of various markets,
focusing on offering a
comprehensive tour-
ism experience that
respects and embrac-
es different cultures.
Moreover, Al-Hussam
increasingly relies on
modern technology,
developing advanced
digital systems for
bookings and custom-
er service, and em-
ploying smart solu-
tions like QR codes
and Al to deliver per-
sonalized and effi-
cient services.

Regarding expansion
challenges, Khogeer
noted that Al-Hussam
places great empha-
sis on balancing high
service quality with
competitive  pricing
by offering a range
of packages that ac-
commodate differ-
ent budgets without
compromising service
standards.

A Bold Future Outlook
With well-thought-out
plans and a deep pas-
sion for innovation,
Al-Hussam  Tourism
aims, over the next
five years, to solidify
its position as the pre-
mier choice for global
tourism  companies
and the guests of the
Holy Mosques alike.

The company also
seeks to create im-
mersive experiences
that celebrate the es-
sence of Saudi hos-
pitality, inviting the
world to discover the
Kingdom's  warmth,
rich culture, and stun-
ning natural beauty.
With each step for-
ward, Al-Hussam
Tourism reaffirms its
commitment to lead-
ership, notonly in des-
tination management
but also in crafting an
unforgettable Saudi
travel experience.
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Diriyah at ATM 2025: A Representation of Global Connectivity and the Fu-

ture of Tourism Development
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As you ex-
plore Diriyvah, you
are captivated by
its unique fusion of
historical depth and
modern develop-
ment, weaving one
of Saudi Arabia’s
most inspiring suc-
cess stories for the
world to witness.
This story is not
merely told through
words but is lived
and experienced in
every detail. Diri-
vah, the birthplace
of the First Saudi
State, stands today
not only as a sym-
bol of history but
also as one of the
world’s most prom-
inent cultural and
tourism destina-
tions.

During its participa-
tion in Arabian Travel

Market (ATM) 2025 in
Dubai, Diriyah deliv-
ered a clear and pow-
erful message to all:
“You are at the heart
of history, and you
will experience an ex-
traordinary  journey
rich in detail.”"Inside
a meticulously de-
signed pavilion, the
numbers spoke loud-
er than words, illus-
trating Diriyah's scale
and ambition: more
than SAR 236 billion
in investments, an ex-
pected 50 million an-
nual visits, 178,000
jobs, and a projected
contribution of over
SAR 70 billion to Sau-
di Arabia's GDP. The
development also fea-
tures more than 40
international luxury
hotels, 18,000 resi-
dential units built in
the authentic Najdi ar-

chitectural style, over
300 hotel units, nine
museums, a universi-
ty, four healthcare fa-
cilities, 16 schools, 31
mosques, four metro
stations, 60,000 park-
ing spaces, and more
than 10 iconic cultur-
al and historical land-
marks.

Each of these figures
represents not only
a milestone but also
a steadfast commit-
ment to transforming
Dirivah into a vibrant
destination rich in
culture and authentic
experiences. Diriyah
stands as a symbol of
national pride and a
global icon, telling the
story of the birthplace
of the Saudi State to
the world, a story that
spans more than 300
years.

The City of Earth,
Bridging the Past
and the Future

Just 25 minutes from
King Khalid Interna-
tional Airport in Ri-
vadh, you will find
yourself at a global
tourism and cultural
destination spanning
over 14 square Kkilo-
meters. Diriyah con-
fidently offers the
world a comprehen-
sive tourism experi-
ence that blends the
Kingdom's deep-root-
ed heritage with the
modern horizons of its
promising future.

Standing before the
historic At-Turaif Dis-
trict, recognized as a
UNESCO World Her-
itage Site, one can
sense the grandeur
of its rich history and

the carefully craft-
ed future unfolding
ahead. Dirivah proves
that heritage and his-
tory are not confined
to museums but are
lived and felt in every
moment. Every wall
and pathway in Diri-
vah bears the marks of
the ancestors, while
today, major global
brands compete to
establish a presence
alongside local cafes
that exude the aroma
of authentic Saudi cof-
fee.

Bab Samhan Hotel,
the first hotel inau-
gurated as part of the
Dirivah project, per-
fectly embodies this
duality. It offers 134
rooms designed in
the traditional Najdi
style, operating under
the Luxury Collection

brand, and provides
visitors with a unique
living experience in
the heart of history.
Adjacent to the pop-
ular Bujairi Terrace,
Zallal exemplifies how
a location can evolve
while preserving its
authentic identity. Its
advanced  business
environment, upscale
restaurants, boutique
shops, and cafes are
seamlessly inter-
twined with the spirit
of the place. Mean-
while, Bujairi Terrace,
which has welcomed
over 3 million visitors
since 2022, stands
as a testament to the
success of Dirivah's
vision of becoming a
daily destination for
entertainment and
cultural engagement.
These sites, among
others, are not merely
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tourist attractions or
development projects.
They are integral com-
ponents of a vibrant,
living community that
breathes culture and
warmly welcomes vis-
itors from around the
globe. Notably, 70%
of these visitors can
reach Dirivah within 8
hours, while 30% can
do so in just 4 hours.

Remarkable Journey
of Transformation

The achievements re-
alized in Diriyah over
just a few years are
truly remarkable. Nu-
merous plans have
been executed in re-
cord time, establishing
Dirivah as a model of
success in transform-
ing cultural heritage
into a comprehensive
development project.
Significant advance-
ments have Dbeen
made in infrastruc-
ture, including the
development of road
networks and main
corridors, parking fa-
cilities, pathways,
parks, and direct con-
nections to Rivadh
through various ac-
cessible routes from
different directions.

The development ef-
forts also included the

restoration of several
historical landmarks,
transforming  them
into vibrant platforms
that offer rich cultural
experiences. The Diri-
vah Museum, with its
interactive  exhibits,
now serves as a gate-
way to understanding
the illustrious history
of the Saudi State.

Understanding that
a visitor's journey is
incomplete  without
meaningful engage-
ment, Diriyah has de-
veloped a comprehen-
sive system of events
and festivals, trained
a new generation of
tour guides, and pro-
duced rich content
that blends tradition
with creativity. From
Dirivah Season to art
exhibitions, from live
performances to the
grand celebrations
of Founding Day that
narrate a 300-year
legacy, Dirivah offers
a continuous, immer-
sive cultural experi-
ence every day.

Designing a Timeless
Future Through Sus-
tainable Development
Dirivah is a large-
scale, multi-use devel-
opment project that
embodies a vision ex-
tending to 2030 and

beyond. Its long-term
development  plans
encompass the cre-
ation of residential
neighborhoods, edu-
cational institutions,
healthcare centers,
and entertainment
and commercial hubs,
all within a framework
that adheres to the
highest global stand-
ards.

Dirivah plays a pivot-
al role in supporting
the ambitious goals
of Saudi Vision 2030,
particularly in advanc-
ing cultural tourism,
luxury hospitality, and
experiential travel,
which are key sectors
in reshaping the King-
dom’s national tour-
ism landscape. It also
focuses on develop-
ing a comprehensive
system of events and
festivals, offering con-
tent that seamlessly
blends authenticity
with innovation.

In line with this vision,
Dirivah has recently
established several
strategic partnerships,
notably with GOZAHID
to drive tourism at-
traction, and with in-
ternational companies
such as Giza Systems,
which is leading the
implementation of the

smart city infrastruc-
ture in Dirivah. Addi-
tionally, the IBM Max-
imo Application Suite
has been selected to
monitor and manage
assets across the pro-
ject.

Beyond these initia-
tives, Diriyah is com-
mitted to creating
luxurious hospitality
facilities that offer
visitors an experience
where traditional Sau-
di hospitality is harmo-
niously blended with
world-class luxury.
Comprehensive enter-
tainment centers are
also being developed,
providing a diverse
range of shopping,
dining, and leisure
experiences for visi-
tors from around the
globe.

A suitable environ-
ment for work and
investment

Diriyah's allure ex-
tends beyond visita-
tion and residence; it
reaches the global in-
vestment community
by offering promising
opportunities across
sectors such as hospi-
tality, housing, office
space, education, cul-
ture, retail, and sports.
Dirivah represents a

comprehensive devel-
opment project that
aligns with evolving
market needs, wel-
coming investors from
around the world into
a modern business
environment that bal-
ances sustainability
and innovation while
honoring the site’s
rich heritage.

Dirivah provides a
wide range of invest-
ment  opportunities
within a supportive
and flexible frame-
work, fostering strate-
gic partnerships and
collaboration between
the public and pri-
vate sectors. Notable
projects such as the
Media and Innovation
District, the Royal Op-
era House, Wadi Sa-
far, and a selection of
international hotels
exemplify Diriyah's vi-
sion to attract invest-
ment and strengthen
its position as a pre-
mier destination for
tourism, culture, arts,
and innovation.

Since the beginning of
2025, the total value
of signed investment
contracts has exceed-
ed SAR 10.9 billion,
reflecting the global
market'’s confidence in
the Dirivah projectand

its long-term econom-
ic viability. Supported
by an advanced trans-
portation network
that includes more
than 60,000 parking
spaces and four met-
ro stations integrated
with the city of Rivadh
as part of the master
plan, Diriyah is poised
to become a connect-
ed smart city, en-
hancing its appeal to
investors, residents,
and travel enthusiasts
alike.

An Experience to Re-
member Forever
Through its participa-
tion in ATM 2025, Diri-
vahreaffirmsitsstatus
as a must-visit desti-
nation, representing
both the present and
the future. In a world
filled with similarities,
Dirivah stands apart,
offering a unique ex-
perience shaped by its
deep-rooted heritage
and expansive ambi-
tions.

With each visit, guests
will discover some-
thing new, a newly
opened café, a differ-
ent art exhibition, or a
story told by a knowl-
edgeable tour guide
who knows that every
stone in Dirivah car-
ries a story of its own.
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Diriyah on the Map of Global Tourism

On the side-
lines of the “Ara-
bian Travel Market
2025"” events, the
newspaper “Al-Ri-
hlah” had a special
interview with Mr.
Ahmed Suleiman
Al-Nuwaisri, As-
sistant Director of
Media Relations at
Diriyah Company, in
which he passion-
ately answered our

questions about the
projects and future
of Dirivah. In the
interview, he men-
tioned:

What does Diriyah's
participation in Arabi-
an Travel Market 2025
signify for the project?
Dirivah’s participation
in the Arabian Trav-
el Market (ATM) 2025
marks a pivotal mo-

ment in advancing the
project’s strategic vi-
sion and ambitions. It
reflects Dirivah's crit-
ical role in achieving
the goals of Saudi Vi-
sion 2030, particular-
ly in establishing the
Kingdom as a glob-
al hub for heritage,
cultural tourism, and
world-class hospitali-

ty.

1

We invite all lovers of culture,

tourism, and travel from around the

world to visit Dirivah and experi-

ence its unique offerings. Enjoy its

rich heritage and enchanting atmos-

phere as one of the most important
tourist destinations globally ) )

This participation
serves as a powerful
platform to position
Dirivah firmly on the
global tourism map.
It showcases Diriyah
not only as a premier
heritage and cultural
destination but also
as a living symbol of
Saudi Arabia’s history,
culture, and identity.
Beyond presenting
tourism opportunities,
it highlights Diriyah's
transformation into
an economic catalyst,
contributing to the
diversification of the
Kingdom's economy
through the growing
tourism sector.

Through ATM 2025,
Dirivah aims to attract
international tourists,
forge strategic part-
nerships with global
tourism  companies
and investors, and

build collaborative re-
lationships with lead-
ing entities in the in-
dustry. The event also
underscores Dirivah's
commitment to sus-
tainability and innova-
tion, as reflected in its
smart infrastructure
and efforts to inte-
grate modern technol-
ogies in heritage pres-
ervation.

Notably, this year's
participation will spot-
light new luxury hos-
pitality offerings such
as Nature by Oberoi
and Equinox Hotels,
further cementing Di-
rivah's reputation as
a world-class travel
destination. Addition-
ally, it provides an op-
portunity to showcase
the UNESCO-listed At-
Turaif District — the
birthplace of the King-
dom — as a beacon of

cultural dialogue and
a testament to Saudi
Arabia’s rich historical
legacy.

Ultimately, Diriyvah's
presence at ATM 2025
signifies its evolution
into a globally com-
petitive destination,
seamlessly blending
authentic heritage
with contemporary ex-
periences, and driving
forward the Kingdom'’s
vision for a vibrant, di-
versified economy.

How does Diriyah con-
tribute to showcasing
Saudi Arabia’s identity
and positioning it as a
global tourism desti-
nation?

Dirivah is far more
than a tourism pro-
ject; it stands as a
cultural gateway that
redefines the world’'s
perception of Saudi
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identity by bridging a
rich past with an am-
bitious future. It em-
bodies the essence of
Saudi Vision 2030 by
transforming heritage
into a thriving econ-
omy and positioning
the Kingdom as a pre-
mier global tourism
destination.

Sustainable tourism
and cultural preserva-
tion are foundational
pillars of this vision.
Dirivah offers a com-
prehensive model that
safeguards  cultural
identity while ensur-
ing the continuity of
resources and oppor-
tunities for future
generations. Through
carefully considered
practices, it success-
fully integrates her-
itage conservation

with the delivery of
authentic, sustainable
tourism experiences.
The slogan“The City of
Earth” powerfully cap-
tures Diriyah's spirit. It
represents not merely
a visual or verbal iden-
tity but a profound
message reflecting
Dirivah’s deep roots in
the soil of Saudi Ara-
bia. Its development
draws authentically
from Najdi culture, lo-
cal materials, and the
aspirations of its peo-
ple, who are shaping
its present and fu-
ture. This identity re-
inforces that Diriyah’s
growth is not built on
imported models but
evolves organically
from its authentic her-
itage toward a bold
future.

Diriyah highlights
Saudi Arabia’s identity
and enhances its glob-
al standing through
several key initiatives.
Central to this is the
revival of cultural and
historical heritage,
exemplified by the
UNESCO World Herit-
age-listed At-Turaif
District, the birthplace
of the First Saudi
State, offering immer-
sive cultural tours,
craft workshops, and
interactive experienc-
es.

Luxury tourism is an-
other cornerstone
of Dirivah's offering.
World-class hotels
such as Bab Samhan,
Aman, and Six Senses
seamlessly blend au-
thentic Najdi design
with modern luxury.

Destinations like Wadi
Safar, a premier golf
and equestrian hub,
further reinforce the
balance between na-
ture, sustainability,
and luxury hospitali-
ty. Meanwhile, Diriyah
Square serves as a
commercial and cultur-
al epicenter, hosting
luxury brands, enter-
tainment venues, and
major cultural events.
Cultural and enter-
tainment events also
plays a vital role. Diri-
yah hosts the annual
Dirivah Season, pre-
senting a wide range
of unique activities
and experiences that
attract millions of vis-
itors across its his-
toric districts. Addi-
tionally, the recently
awarded Royal Opera
House contract will

bring world-class per-
formances to a venue
inspired by authentic
Najdi heritage, further
enriching Diriyah's cul-
tural landscape.

To complement these
efforts, Dirivah is
forging strategic part-
nerships with lead-
ing hospitality brands
such as Ritz-Carlton
and Four Seasons, as
well as major technol-
ogy companies like
STC, with the aim of
developing a smart
infrastructure that
supports its future
growth ambitions.

Economically and so-
cially, the Dirivah pro-
ject is designed to
deliver a significant
impact by generating
an estimated 178,000

jobs and launching
specialized training
initiatives such as the
Dirivah Engineers De-
velopment Program. It
is projected to boost
the local economy by
SAR 70 billion and at-
tract 50 million annu-
al visitors by 2030.

Blending tradition
with innovation, Di-
rivah will stand as
an open-air museum
where advanced tech-
nologies including
artificial intelligence
and the Internet of
Things enrich cultural
heritage experiences.
Visitors will be able to
stay in traditional Na-
jdi-style accommoda-
tions reimagined with
world-class hospitali-
ty services, creating a
one-of-a-kind cultural
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tourism experience. centered around peo- global influences. No- rounding natural envi- hancing Diriyah’s sta- every corner, while

Through all these ef-
forts, Diriyah is not
only showcasing Sau-
di Arabia’s identity,
but also redefining it
for the world and set-
ting new global stand-
ards for cultural tour-
ism and sustainable
development.

What are the main at-
tractions that Diriyah
will offer to region-
al and international
tourists in the coming
years?

Dirivah is a multifunc-
tional city offering a
rich and diverse port-
folio of investment
opportunities for the
global business com-
munity, spanning sec-
tors such as office
space, residential, re-
tail, hospitality, cul-
ture, sports, and edu-
cation. Backed by one
of the world's larg-
est sovereign wealth
funds, the Saudi Public
Investment Fund, the
project’s total invest-
ments are estimated
at approximately SAR
236 billion ($63.2 bil-
lion).

With  this strong
backing, Dirivah is
set to transform into
a vibrant, integrat-
ed destination for
living, working, and
entertainment, ac-
commodating around
100,000 residents
and providing a dy-
namic work environ-
ment for tens of thou-
sands of employees ,
all in alignment with
the economic diver-
sification strategy of
Saudi Vision 2030.
Dirivah presents a
unique urban model

ple, drawing upon its
rich historical legacy
as the cradle of the
First Saudi State and
home to At-Turaif Dis-
trict, a UNESCO World
Heritage Site.

Among the key attrac-
tions that distinguish
Dirivah for region-
al and international
tourists are:

Rich cultural and tour-
ism heritage: Show-
cased beautifully in
the historic At-Turaif
District, which re-
flects the authenticity
of Najdi architecture
and the history of the
First Saudi State. The
project includes a dis-
tinguished selection
of international hotels
such as Ritz Carlton,
Four Seasons, Aman,
and Armani, offering
luxurious and excep-
tional hospitality ex-
periences, alongside
outstanding  enter-
tainment and cultur-
al projects featuring
cultural, creative, and
commercial centers,
and  family-friendly
entertainment facili-
ties.

Natural environment
and open pathways:
Dirivah offers expan-
sive natural spaces, in-
cluding Wadi Hanifah,
along with pedestrian
and cycling paths that
allow visitors to enjoy
outdoor activities in a
stunning natural set-
ting.

Unique dining experi-
ences: Visitors can in-
dulge in upscale inter-
national restaurants
and luxurious cafes
that blend local and

tably, Taleed restau-
rant, recently opened
in Bab Samhan and
managed by re-
nowned chef Michael
Mina, offers a culinary
experience that fus-
es Hijazi flavors with
modern touches.
Arts and culture: Di-
rivah serves as a vi-
brant cultural hub,
hosting art exhibi-
tions and live events,
while also developing
major cultural projects
such as the Royal Op-
era House.

Education and creativ-
ity: Dirivah is emerg-
ing as a leading center
for educational and
innovation-focused in-
itiatives, exemplified
by the launch of the
Media and Innovation
District, which fosters
a knowledge-driven,
creative  production
environment, en-
hanced by its strategic
proximity to Riyadh's
city center.

Humanization pro-
jects: Dirivah em-
phasizes creating vi-
brant public spaces,
developing pedes-
trian-friendly envi-
ronments, expanding
natural open areas,
and offering interac-
tive community facili-
ties that enrich social
and urban life.

Environmental  sus-
tainability:  Sustain-
ability principles are
deeply embedded in
Dirivah's development
approach, with a focus
on using local materi-
als and environmen-
tally friendly tech-
nologies to ensure
harmony with the sur-

ronment.

Global events and fes-
tivals: Dirivah has be-
come a host for major
sporting and cultural
events, such as For-
mula E races and var-
ious arts and music
festivals, adding a dy-
namic and experien-
tial dimension to the
visitor experience.
Authentic Saudi iden-
tity: Diriyah embod-
ies Saudi authenticity
through its tradition-
al Najdi architecture,
craftsmanship, and
historical landmarks,
offering visitors a rare
opportunity to expe-
rience the Kingdom'’s
cultural and historical
heritage firsthand.

Dirivah continues to
solidify its position as
a vibrant global desti-
nation, attracting vis-
itors from around the
world and offering a
comprehensive cultur-
al and tourism expe-
rience that honors its
deep historical roots
while embodying the
Kingdom's future as-
pirations.

Are there any new
initiatives or part-
nerships being an-
nounced during this
year's  exhibition?

Dirivah Company fully
recognizes the impor-
tance of strategic part-
nerships in advancing
its ambitious goals
for the development
of the tourism and
hospitality sectors. In
line with this commit-
ment, the Company
has signed an agree-
ment with GOZAHID,
a key travel industry
partner, aimed at en-

tus as a must-visit
destination and firmly
establishing it among
the world’s top cultur-
al and heritage sites.
This partnership will
focus on launching
joint marketing initia-
tives targeting local,
regional, and interna-
tional travelers, with
a particular emphasis
on promoting cultural
and heritage tourism.
Planned initiatives
include  specialized
training programs for
tour operators, work-
shops to introduce the
unique offerings of
Dirivah, and the devel-
opment of customized
training materials for
tour guides. These ef-
forts are designed to
ensure visitors enjoy
an authentic, immer-
sive tourism experi-
ence that faithfully re-
flects the rich essence
and history of Diriyah.
How is heritage pres-
ervation balanced
with offering a mod-
ern and immersive
tourism experience?
Dirivah is deeply com-
mitted to achieving
a distinctive balance
between preserving
its rich heritage and
delivering a modern,
immersive tourism
experience. It master-
fully blends the pro-
tection of authentic
architectural heritage
with the introduction
of innovative visitor
experiences that lev-
erage the latest tech-
nologies.

Inthe historic At-Turaif
District and Salwa Pal-
ace, the essence of
the past and the spir-
it of history permeate

modern elements are
seamlessly integrated
through  contempo-
rary architectural de-
signs inspired by the
Najdi  environment.
This vision is further
reflected in the de-
velopment of luxury
global hotels that em-
body a modern spirit
while respecting and
honoring traditional
heritage, creating a
unique artistic fusion
between contempo-
rary and historical
styles.

Dirivah also brings

heritage to life
through interactive
experiences that

showcase traditional
crafts and folk arts,
strengthening the
connection between
generations and pre-

serving authentic
cultural expressions.
These experiences

are enhanced by cut-
ting-edge technolo-
gies, such as smart ap-
plications that provide
visitors with cultural
insights and real-time
guidance throughout
their journey, enrich-
ing their exploration
and deepening their
engagement.

Through this thought-
ful approach, Dirivah
offers a comprehen-
sive tourism experi-
ence that celebrates
its historical legacy
while embracing inno-
vation, positioning it-
self as an unforgetta-
ble destination where
tradition and moder-
nity coexist in perfect
harmony.
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We're standing on one of

Julio Garcia de Ia F

Representatlve of COrtuo Vlzcaronda

in Spain

Cortijo Vizcaronda:
Where Andalusian Heritage Meets
Modern Boutique Luxury

"We are not
just restoring a
property; we are
creating an experi-
ence.” This is how
Julio Garcia de la
Peiia, the official
representative of
the Cortijo Vizca-
ronda project in
southern Spain, in-
troduces the con-
cept that is quickly
drawing attention
from international

investors and hos-
pitality visionaries.
Speaking to Al-Rihla
Newspaper, Garcia
de la Peia outlines
a compelling vision
for a boutique hotel
nestled in the hills
of Manilva — a pro-
ject that seamless-
ly blends location,
design, and experi-
ence.

"We're standing on
one of the most priv-

ileged plots in south-
ern Spain,” Julio be-
gins. "From here, you
can see the Mediter-
ranean stretching to
Gibraltar and even
the African coastline
on a clear day. Yet,
we're just minutes
away from world-re-
nowned golf courses,
the charm of white-
washed Andalusian
villages, and the cul-
tural vitality of the

the most privileged plots in southern
Spain,” Julio begins. “From here, you can
see the Mediterranean stretching to Gi-
braltar and even the African coastline
on a clear day. Yet, we're just minutes
away from world-renowned golf cours-
es, the charm of whitewashed Andalu-
sian villages, and the cultural vitality
of the Costa del Sol

22

Cortijo Vizcaronda

Costa del Sol.”

The estate, known as
Cortijo  Vizcaronda,
sits surrounded by
vineyards and natu-
ral beauty, elevated
above the coastline
in a tranquil yet con-
nected setting. What
makes this opportu-
nity rare, according
to Garcia de la Peia,
is not only the view
or the setting — it's
the readiness. “All the
necessary permits are
in place. The vision is
clear. We are offering
a turnkey develop-
ment project in a re-
gion that continues to
grow in prestige.”

An Approved Concept
with Deep Cultural
Roots

The property, a re-
stored Andalusian
cortijo, has been of-
ficially approved for

conversion into a bou-
tique hotel. “This is
not speculative,” Julio
affirms. “We have the
approval. We have the
structure. Now it's
about bringing the
right team together to
realize a concept that
the market is clearly
demanding.”

That concept? A re-
fined hospitality ex-
perience with suites,
private terraces, a
fine dining restaurant,
and curated gardens
that invite relaxation
and reflection. "We
want guests to feel
like they are stepping
into a private estate
with all the comforts
of modern luxury, but
deeply connected to
the land and its tradi-
tions,” says Garcia de
la Peiia.

The hotel’s vision also

includes wellness
areas, intimate
lounges, and spac-
es for exclusive
events —weddings,
corporate retreats,
wellness programs,
and private cultural
gatherings. “It's an
incredibly versatile
asset,” he explains.
“It offers the kind
of flexibility that
high-end travelers
and event planners
increasingly seek.”

A Strategic Loca-
tion Between Mar-
bella and Gibraltar
Cortijo  Vizcaron-
da is strategically
located less than
ten minutes from
the Mediterra-
nean coast, with
easy access to So-
togrande and Mar-
bella. "You can fly
into Malaga or Gi-
braltar, and within
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an hour you're here,”
Julio says. “It's con-
venient, vet private
— far from the bustle
of mass tourism, but
close enough to enjoy
everything the Costa
del Sol has to offer.”

The nearby attrac-
tions include elite
golf courses, Miche-
lin-starred restau-
rants, historic sites,
and natural parks. Yet
the estate maintains
an air of seclusion
that makes it ideal
for the kind of clien-
tele the project aims
to attract. “Discerning
travelers today value
authenticity, privacy,
and experience. That's
exactly what Corti-
jo Vizcaronda is de-
signed to deliver,” he
notes.

A Response to the
New Luxury Travel
Landscape

Asked about the mar-
ket demand, Julio is
confident: "We're see-
ing a shift in luxury
hospitality. People no
longer just want five-
star service — they
want meaning, con-
nection, and storytell-
ing. This cortijo offers
that. It's a place where
the architecture, the
land, and the experi-
ence all align to create
something truly mem-
orable.”

The boutique hotel
model, particularly
one rooted in local
culture and with lim-
ited occupancy, aligns
perfectly with the
post-pandemic prefer-
ences of affluent trav-
elers. “It's not about
quantity anymore. It's

about exclusivity and
personalization,” says
Garcia de la Peia.
“That's what makes
this project so compel-
ling — both emotional-
lv and financially.”

Investment with Lega-
cy and Lifestyle
Cortijo Vizcaronda is
more than a hotel pro-
ject — it's a statement
of identity and vision.
“Whether someone
wants to build a fam-
ily legacy, develop
a unique hospitality
brand, or create a life-
style destination in
Europe, this is a foun-
dation you can build
upon,” says Julio.

The investment po-
tential is also signifi-
cant. “We're looking
at a region that con-
tinues to grow, with
a shortage of venues
that offer this level of
character and exclu-
sivity. The ROl is there,
but so is the chance to
create something that
endures — something
with soul.”

Closing the Gap Be-
tween Dream and Re-
ality

With approvals se-
cured, the architec-
tural integrity pre-
served, and a concept
ready to be brought
to life, Cortijo Viz-
caronda stands as a
ready-to-develop bou-
tique hotel in one of
Europe’s most attrac-
tive regions. As Julio
Garcia de la Peiia con-
cludes: "The dream is
already drawn. Now
we invite the right vi-
sionary to step in and
make it real.”

In the evolving land-
scape of luxury trav-
el, Cortijo Vizcaronda
may well be one of the
last great opportuni-
ties to invest in au-
thenticity, beauty, and
experience —all in one
extraordinary place.
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Mohammed Jassim Al Raﬁs |

Executive Vice President of AI/Ra
Travel Agencies

Al Rais Travel...

d

A dynamic balance between promot-
Ing Emirati culture and leisure tourism

On the side-
lines of the “Arab
Travel Market
2025" activities,
the “Al Riha"” news-
paper had an ex-
clusive interview
with Mr. Moham-
med Jassim Al Rais,
the Executive Vice
President of Al Rais
Travel and Cruises
Agencies, during
which he answered
our questions, in-

cluding:

You were selected as
one of the top 25 in-
fluential figures in the
travel and tourism sec-
tor in the Middle East
in 2018 and received
the honorary title of
President of the Trav-
el Agents Group in Du-
baiin 2022. How have
these achievements
contributed to en-
hancing the position

of Al Rais Company as
a market leader?

My selection as one
of the top 25 influ-
ential figures in the
travel and tourism
sector in the Middle
East in 2018, along
with being awarded
the honorary title of
President of the Trav-
el Agents Group in
Dubai in 2022, rep-
resents the culmina-

‘ ‘ The world is full of treasures

waiting to be discovered. Let travel be

your passport to gaining experience, in-

spiration, and openness to the cultures

of the world. We at Al Rais Travel Group

will always be your trusted partners in

making your dreams come true, no mat-

ter where your destination is ) )
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tion of a long journey
of hard work and in-
novation in this vital
sector. These achieve-
ments have enhanced
the credibility of Al
Rais Travel Group as
one of the prominent
names in the market,
contributing to open-
ing new horizons for
international partner-
ships and solidifying
our position as a key
provider of integrated
travel solutions in the
region.

Forbes ranked you in
2023 as one of the
100 strongest leaders
in tourism. What chal-
lenges did you face in
achieving this distinc-
tion? What message

do you have for the
aspiring youth in this
sector?

Reaching the list of
the top 100 leaders
in tourism according
to Forbes in 2023 was
a real challenge in a
rapidly changing mar-
ket, which requires
anticipating expecta-
tions and exceeding
traditional standards.
We faced challenges
such as digital trans-
formations and chang-
es in travel patterns
post-pandemic. My
message to young
people is: Do not set-
tle for the ordinary; al-
ways be proactive and
innovative, as great
opportunities come to

those who prepare for
them with diligence
and passion.

You manage several
companies under Al
Rais Group, such as Al
Rais Holidays and Car
Rentals. How do you
coordinate between
these divisions to cre-
ate a comprehensive
tourism  experience
for customers?

We manage several
companies under the
umbrella of Al Rais
Travel Group, such as
Al Rais Holidays and
Car Rentals, through
a unified strategic vi-
sion focused on the
comprehensive  cus-
tomer experience.
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We integrate services
through a single on-
line platform to en-
sure ease of access
and integration, allow-
ing travelers to have a
seamless experience
that includes book-
ing, accommodation,
transportation, and
24/7 support services.

Your journey in devel-
oping e-services be-
gan in 2008. How do
you see the impact of
digital transformation
on the future of tour-
ism? Do you rely on
artificial intelligence
to improve customer
experience?

Since 2008, we have
recognized that digi-
tal transformation is
no longer an option
but a necessity. Today,
we use artificial intel-
ligence to personal-
ize the experience for
each customer by ana-
lyzing travel behaviors
and providing smart

recommendations. We
believe that the fu-
ture of tourism will be
digital, supported by
technologies such as

self-booking, virtual
assistants, and Al-en-
hanced personalized
travel services.

You participated in the
Arabian Travel Market.
What major initiatives
are you planning to
launch during your
participation in the
World Travel Market
2025?

At the World Travel
Market 2025, we plan
to unveil a range of
smart initiatives, in-
cluding the launch of
our new integrated
instant booking plat-
form, as well as en-
hancing our global
presence by opening
a hew representative
office in India, sup-
porting our plans for
expansion into emerg-
ing Asian markets.

How do vou handle
intense competition
with major tourism
companies in the UAE?
What makes Al Rais
Group a unique choice
for tourists?

We face competition
in the UAE by
adhering to three core
pillars: continuous
innovation, delivering
tailored solutions
for each client, and
building long-term
relationships with our
partners. What makes
Al Rais Travel Group
a distinctive choice is
the combination of our
rich legacy since 19VV
with a modern vision
that places the needs
of the traveler at the
heart of our strategy.

You mentioned in a
previous statement
that the support of the
leadership in the UAE
is key to the success
of the tourism sector.
How do you embody

this support in your
projects?

The support of the
wise leadership in the
UAE for tourism is a
source of inspiration
for us. We translate
this support into
tangible investments
in projects  that

enhance tourism
diversity, develop
digital platforms
that align with the
country’s focus

on innovation and
sustainability, and
contribute to national
and global events
that promote the UAE
as a leading tourist
destination.

After your success in
attracting thousands
of tourists annually,
what are your plans
to increase these
numbers? Are vyou
targeting new markets
such as Asia or Africa?

Our  future plan

relies on diversifying
markets and
destinations, and we
have already begun
to strengthen our
presence in Asia,
particularly through
the opening of our
representative office
in India. We are also
targeting emerging
markets in  Africa
and South America,
with a focus on
promoting authentic
and sustainable travel
experiences.

How do you balance
the promotion of
cultural tourism (such
as museums) with
recreational tourism
(like marine events)
in the Emirate of
Sharjah?

We strive to achieve
a dynamic balance
between promoting
Emirati culture, such
as museums and
heritage sites, and
recreational tourism

through marine
events and sporting
activities. We believe
that  Sharjah, in
particular, offers a
comprehensive model
that combines culture
and entertainment,
andweaimto highlight
this diversity in our
marketing campaigns.

A final word for our
readers who are travel
enthusiasts?

My message to your
readers who are
travel enthusiasts
is: The world is full
of treasures waiting
to be discovered. Let
travel beyourpassport
to gaining experience,
inspiration, and
openness to the
cultures of the world.
We at Al Rais Travel
Group will always be
your trusted partners
in making your
dreams come true, no
matter where your
destination is.
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Khalid Jasim Al Midfa

Chairman of the Sharjah Com-
merce and Tourism Development
Authority "\\

Khalid Jasim Al Midfa speaks to “Al
Rehla”: Sharjah Inspires the World...
From Culture to Sustainability at the
Heart of Arabian Travel Market

A New Visual Identity Captures the Emirate’s Spirit
and Redefines Tourism

1.6 Million Hotel Guests and Double-Digit Growth:
Numbers That Confirm the Path Forward

The Heart of Sharjah: Where History Becomes a
Living Experience

Specialized Tourism Media: A Strategic Partner,
Not Just a Marketing Tool
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Sharjah Raises the
Bar at Arabian Trav-
el Market: A Vision
Like No Other

At the heart of
Arabian Travel Mar-
ket 2025, Sharjah's
participation was
far from a routine
appearance at one
of the world’'s ma-
jor tourism events.
It was a powerful
announcement of a
new era in tourism
development based
on sustainability,
cultural belonging,
and experiential in-
novation.

Led by the Sharjah
Commerce and Tour-

qul

'«"i/&
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Sharjah

ism Development Au-
thority, this vision
was reflected in every
detail of the pavilion,
every meeting, and
every partnership
signed.

Khalid Jasim Al Midfa,
Chairman of the Au-
thority, did not hide
his enthusiasm, em-
phasizing that Shar-
jah has moved beyond
the foundation stage
into a phase of em-
powerment and lead-
ership in value-added
tourism.

“We are not merely
competing for num-
bers; we are building
a new tourism model

that reflects Sharjah's
cultural and intel-
lectual identity and
meets the aspira-
tions of global visitors
seeking meaning, not
just images,” Al Midfa
said.

A New Visual Identi-
ty for Sharjah: From
Logo to a Full Experi-
ential Journey

At the exhibition, the
Authority unveiled a
new visual identity
for Sharjah as a tour-
ist destination — a
launch that was not
just a design shift but
a strategic move en-
capsulating years of
fieldwork, visitor be-
havior research, and
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experience analysis.
“The new visual iden-
tity embodies the vis-
itor's journey in Shar-
jah,” said Al Midfa.
“€Every color, shape,
and visual element
is linked to aspects
of life in the emirate
— from heritage and
nature to innovation
and authentic hospi-
tality.”

This new identity in-
troduces a fresh ap-
proach to digital pro-
motion, interactive
experiences, and au-
thentic content cre-
ation, active across
all platforms from of-

a\liall Jué

ficial websites to the
visitor's physical jour-
ney in hotels and mu-
seums.

Growth Numbers Tell
a Story of Success: 1.6
Million Guests in 2024
and 11% Growth
Numbers don't lie. In
Sharjah’s case, they
confirm that the stra-
tegic plan is hitting its
targets.

Over 1.6 million hotel
guests stayed in the
emiratein 2024, mark-
ing an 11% increase
over the previous
year. Hotel occupan-
Cy rates rose to 66%,

with over 2.2 million
overnight stays.

Al Midfa stressed that
these numbers are
not the result of tem-
porary campaigns but
the fruit of along-term
integrated  strategy
focused on diversify-
ing tourism offerings,
boosting international
partnerships, devel-
oping infrastructure,
and improving service
quality.

“We work to ensure a
seamless visitor expe-
rience, from booking
to hotel check-out,”
he said, emphasizing
the small details that

make a big difference
in visitor satisfaction
and loyalty.

The Heart of Sharjah:
Streets That Tell Sto-
ries

The Heart of Sharjah
project is not merely
urban development;
it is a national cultur-
al endeavor that re-
draws the old city's
landscape, turning it
into a living museum.
Al Midfa considers
this project the cor-
nerstone of Sharjah's
cultural tourism phi-
losophy, reflecting
the vision of His High-
ness Sheikh Dr. Sul-

ol déhio

tan bin Muhammad
Al Qasimi, Member of
the Supreme Council
and Ruler of Sharjah,
to preserve heritage
while integrating it
into modern life.

“When walking
through the alleys of
the Heart of Sharjah,
visitors  experience
the pulse of history —
feeling the soul of the
past rather than see-
ing mere structures,”
Al Midfa said.

Tourism Media is a
Strategic Asset, Not a
Luxury

In today's fiercely

competitive global
tourism market, it's no
longer enough to rely
on advertisements or
fleeting promotions.
Sharjah  recognizes
that specialized tour-
ism media is a genu-
ine partner in building
the emirate’s image.
Al Midfa stressed the
Authority’s focus on
collaborating closely
with specialized me-
dia, both locallyandin-
ternationally, to craft
a comprehensive nar-
rative that highlights
not just attractions,
but the spirit, people,
and values that define
Sharjah.
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“We don't just seek
coverage; we want
writers who under-
stand, live, and nar-
rate our philosophy,”
he explained, empha-
sizing the need for
long-term  relation-
ships with journalists,
influencers, and crea-
tive storytellers.

Diversifying Tourism
Markets: From Gulf
Families to European
and Asian Travelers
Sharjah's strategy
doesn't focus on a sin-
gle market; it views
the entire world as an
opportunity, custom-
izing its promotional
programs to each de-
mographic.

While maintaining
strong appeal among
Gulf and Arab families,
Sharjah is actively
growing its presence
in European and Asian

markets.

In recent years, vis-
itor numbers from
Russia, India, China,
and Germany have
risen sharply, aided
by specially designed
packages highlighting
eco-tourism, cultural
activities, and desert
adventures to cater to
their tastes.

“We don’t just aim to
attract tourists; we
want them to feel un-
derstood, welcomed,
and valued,” said Al
Midfa, noting the Au-
thority’s emphasis on
data analysis, service
quality upgrades, and
continuous experi-
ence refinement.

Eco and Sports Tour-
ism: A Promising Fu-
ture and Long-Term
Investment

dllyig a 1aléi d ang

With a global shift
toward sustainable
tourism, Sharjah has
positioned itself as
a pioneer in offer-
ing unique ecologi-
cal experiences, from
Kalba’s mangrove re-
serves to Wasit Wet-
land Centre and moun-
tainous adventures in
Khorfakkan.

Moreover, Sharjah is
boosting its presence
in the sports tourism
scene, hosting ma-
jor events like the
F1 Powerboat World
Championship, which
has become an annu-
al highlight for water
sports enthusiasts.
“Sports are a new
gateway for tourism,
attracting younger au-
diences and stimulat-
ing service sectors,” Al
Midfa added.

A New Generation

Qy) oia

of Tourism Leaders:
Building Skills and
Shaping the Future
A key pillar of Shar-
jah's tourism vision is
investing in young na-
tional talents.

The Authority has
launched training and
development pro-
grams to empower lo-
cal cadres to lead the
sector's future.

Al Midfa Dbelieves
tourism requires a
renewed mindset,

openness to diverse
cultures, and profes-
sional  expertise.

"We want a generation
that sees tourism not
as luxury but as a na-
tional responsibility,”
he said, encouraging
youth to specialize in
destination manage-
ment, digital tourism
transformation, and
experiential product

development.

Awards Are Not the
Goal but the Result:
Forbes Recognizes
Al Midfa Among Top
Tourism Leaders

In 2023, Forbes Mid-
dle East named Khalid
Jasim Al Midfa among
the 100 most power-
ful leaders in the tour-
ism and travel sector.
Receiving the acco-
lade with notable
humility, Al Midfa at-
tributed the honor to
the dedication of his
team, leadership sup-
port, and partner col-
laboration.

“The award adds re-
sponsibility and re-
assures us that we're
on the right path,” he
said, stressing that
true success lies in
sustainable growth,
expanded impact, and

an enhanced holistic
visitor experience.

Sharjah After a Dec-
ade: A City That In-
spires the World
When asked about
his vision for Sharjah
in ten years, Al Midfa
doesn’t speak of sky-
scrapers or records.
Instead, he envisions
a balanced community
that cherishes its past,
invests in its present,
and dreams uniquely
about its future.

“We want visitors to
remember Sharjah as
a city that inspired,
taught, and made
them feel they be-
longed,” he said, con-
cluding with an opti-
mistic view rooted in
his deep belief that
tourism is not merely
an industry but a civi-
lizational message.
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tracted significant interest from
local developers seeking partner-
ships with a brand that possesses
a rich heritage and a deep under-
standing of the finest details of

the hospitality experience ) )
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Between Ambition and Vision ...

Langham Hospitality Maps Its Expansion in
the Gulf

 From Asia to the Gulf: Lessons Learned and the
Journey of Building Strategic Partnerships

e Beyond Hotels: A Holistic Vision Towards Inte-
grated and Sustainable Travel Experiences

* A New Reading of the Gulf Market: Where Do the
Real Opportunities in Hospitality Lie?

e Towards a New Horizon: How Langham Contrib-
utes to Achieving 2030 Tourism Visions

LANGHAM

HOSPITALITY GROUP

On the side-
lines of the "Ara-
bian Travel Market
2025,” Al-Rehla
newspaper had an
exclusive meeting
with Mr. Markus Ak-
lin, Vice President
of Development for
Asia-Pacific and the
Middle East at Lang-
ham Hospitality
Group, who spoke
with transparency
and passion about
the group’s journey,
its future aspira-
tions, and its vision
for the Gulf market
amidst the rapidly
evolving dynamics
of the global tour-
ism sector.

In the bustling exhibi-
tion corridors teeming
with vitality and new
ideas, Aklin affirmed
that Langham’s par-

ticipation in this glob-
al event goes beyond
brand promotion and
awareness.

"Our participation in
Arabian Travel Mar-
ket is a strategic plat-
form to strengthen
the group’s presence
in the Gulf region,”
says Aklin, pointing
out that the exhibi-
tion offers them the
opportunity to meet
with key investors and
decision-makers and
to align with the am-
bitious tourism devel-
opment plans adopted
by GCC countries, in
line with Langham'’s
goals.

With major projects
on the future agen-
da, most notably the
anticipated opening
of “The Langham Dei-

ra” in 2029, Langham
appears determined
to establish its pres-
ence as a major player
in the regional hotel
scene.

"We are working to
offer a hospitality ex-
perience that blends
classical luxury with
contemporary sensi-
bility, giving special
importance to local
culture and excellence
in service,” Aklin adds.
When discussing pri-
ority markets, the Gulf
stands at the fore-
front of Langham’s ex-
pansion plans. Thanks
to a booming tourism
sector and a strong
business travel base,
Aklin sees the region
as an ideal environ-
ment for their luxury
brands like “The Lang-
ham” and the contem-
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porary luxury brand
"Cordis.”

He adds: "We have
successfully attract-
ed significant interest
from local developers
seeking partnerships
with a brand that pos-
sesses a rich heritage
and a deep under-
standing of the finest
details of the hospital-
ity experience.”
While many hotel
brands rely on con-
ventional replication
of global hospitality
experiences, Langham
stands out by infusing
a refined Asian sensi-
bility into gastronomy
and wellness offer-
ings, resonating par-
ticularly with Gulf visi-
tors seeking authentic
and renewed experi-
ences.

As for his assessment
of the maturity of
the Gulf tourism sec-
tor compared to the
well-established mar-
kets in Asia and Eu-
rope, Aklin sees the

regional scene as ex-
ceptionally dynamic.
“It is true that the his-
tory of tourism in the
Gulf does not stretch
back centuries like in
Europe or Asia, but to-
day it is witnessing a
qualitative evolution
supported by massive

investments and a
clear vision,” he says
confidently.

Aklin believes that
this momentum will
enable Gulf countries
to compete globally as
major centers for lux-
ury travel and unique

experiences in the
coming years.
Amidst this rapid

growth, regional ex-
hibitions and forums
like Arabian Travel
Market play a pivotal
role.

“These events are not
merely promotional
showcases but genu-
ine platforms for forg-
ing long-term stra-
tegic partnerships,”
Aklin confirms.

He adds that direct

meetings with gov-
ernment entities and
developers accelerate
the process of turning
theoretical plans into
tangible projects, thus
fostering sustainable
tourism development
in the region.

Regarding the criteria
Langham uses to se-
lect its future destina-
tions in the Gulf, Ak-
lin explained that the
process is based on
meticulous analyses,
including the growth
of tourism source mar-
kets, the competitive
landscape, economic
stability, and the com-
patibility of the brand
identity with each
destination.

He did not overlook
the importance of
infrastructure, air
connectivity, travel
seasons, and the com-
mitment of local part-
ners to high design
standards and opera-
tional discipline.

“We look forward to

seeing The Langham
and Cordis hotels be-
coming landmarks in
key cities like Dubai,
Abu Dhabi, Doha, Cai-
ro, and Muscat, with
special attention also
given to emerging
resort destinations
in the UAE and Saudi
Arabia,” Aklin adds en-
thusiastically.

As for potential future
participations in other
events such as Riyadh
Travel Fair or Dubai
Hospitality Show, Ak-
lin hinted that the
group carefully eval-
uates these events,
choosing what aligns
with its strategic pri-
orities and stages of
growth.

If the Gulf increasing-
ly serves as a source
of inspiration, the
evolving expectations
of travelers here have
had a clear global im-
pact on Langham’s fu-
ture strategies.

"We are witnessing

growing interest in
unique personal expe-
riences, wellness, and
sustainability, which
are trends shaping our
expansion decisions
worldwide,” Aklin ex-
plains.

He adds that observ-
ing the evolving tastes
of Gulf travelers pro-
vides the group with a
genuine window into
where and how their
hotel brands should
grow.

Speaking of major
national visions like
Saudi Vision 2030,
Aklin emphasized that
Langham looks for-
ward to being an ac-
tive part of realizing
these ambitions.

“"Through projects like
The Langham Deira,
we are keen to offer
a harmonious blend
that combines local
heritage with global
luxury,” he says.

He also stressed the

group’s commitment
to supporting human

capital development
through advanced
training programs

aimed at empowering
Gulf nationals with
the skills necessary
to assume leadership
roles in the hospitality
industry in the future.
Aklin concluded his
talk with a profound
forward-looking per-
spective, pointing out
that maintaining the
Gulf as a global des-
tination requires a
focus on developing
local talent, enhanc-
ing authentic cultural
experiences, and im-
proving connectivity
between GCC coun-
tries to facilitate the
movement of tourists
across them.

With a smile reflecting
boundless ambition,
Aklin said: “The hos-
pitality of the future
is not merely about
building hotels, but
about building bridg-
es between cultures.”
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